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Editorial Note

Agenda's New Look

In its 13-year history Agendd's look, and its presentation format and style, have
not changed significantly. Starting with this issue, Agenda has adopted a modern
new look. The new colours and style flow from the policy of The Australian
National University's College of Business and Economics, the publishers of
Agenda, to present a consistent corporate image in all the College's publication.
Adoption of the new look is strictly an aesthetic change and does not affect
Agenda's aims and objectives, nor the articles that are published. The contents of
each issue will continue to be presented in the traditional structure that has
become familiar to subscribers and regular readers.



